
5 Reasons Your Online Course Is 
Not Selling… and What You Can 
Do To Fix Them – Cheat Sheet 

 

Introduction 

✓ For a business owner, an online course is a great way of spreading 
their knowledge to a global market and increasing their income.  

✓ For a student, an online course is a way to take control of their 
education and learn at their convenience.  

✓ A successful online course delivers on what it promises in a 
professional and accessible way but first people have to buy it. 

✓ In this report, we’re going to examine some of the common 
mistakes people make when marketing their online courses and how 
you can avoid them.  

 

Why Aren’t My Courses Selling? 

✓ Reaffirm that your course delivers on its promises. 

✓ Make any necessary changes either in the course content or 
delivery method. 

✓ If you know you have a valuable course that solves a problem for a 
particular group of people, then you’re ready to start selling 
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Mistake #1: 

You Don’t Have Clear Goals for Your Launch 

✓ Clarifying your goals means will keep you motivated and focused on 
the outcomes of your launch. 

✓ E.g. how many sales do you want? And how does this fit with your 
other revenue goals for the year? 

Avoid this mistake by doing the following: 

1. Decide on either a timed open/close launch or an all year round 
evergreen launch, as this will influence your goals. 

2. Answer these questions: 

✓ Why are you launching this online course now?  
✓ What percentage of income does your launch need to bring in?  
✓ How many open/close launches do you intend to run per year?  
✓ What sales targets do you need to hit?  

Mistake #2:  

You’re Sending People Directly to a Sales Page 
That Doesn’t Convert 

✓ Sales need to be built up. You will miss out on sales if: 

1. You’re sending people directly to a sales page 

2. Your sales page doesn’t convert them into buyers 

Avoid this mistake by doing the following: 

1. To build interest in you and your course: 

a. First send people to a sales funnel and offer useful content to help 
them solve a problem. 

b. Then offer more in depth-content in return for their email address. 

2. Revamp your sales page to make it more powerful 

a. Test your page and choose high-converting templates with video. 
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b. Ask yourself these questions: 

✓ Headline - Is it catchy? Is it unambiguous? 
✓ Sub-headings – Do they encourage people to read on? 
✓ Course benefits - Can potential students understand what they will 

gain from the course?  
✓ Course features – Is your course process clear so people know what 

they are committing to? 
✓ Incentives to buy – Are you giving bonuses for rapid sign-ups? Or 

discounts for the first 10 people who register?  
✓ Calls to action – Are they compelling? 
✓ Payment – Is it easy for people to pay? Are you offering payment 

plans? 
✓ Image, color, and design – Is it consistent with your brand? 

Mistake #3:  

You Aren’t Building a Targeted List 

✓ Check that your target market is current by using demographics 
and psychographics to narrow down your ideal customer. 

Avoid this mistake by doing the following: 

Think about your online course ask yourself these questions: 

➢ Who did I design it for? 
➢ Who will benefit most from it? 
➢ Who is currently looking for it?  

Check your answers align with your ideal customer avatar. 
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Mistake #4:  

You Aren’t Giving Prospective Customers the 
Chance to Get to Know You 

✓ People are wary of spending money on someone they don’t know 

✓ Your potential customers need more ways to get to know you. 

Avoid this mistake by doing the following: 

✓ Put an introductory video on your website  
✓ Tell the story of your own challenges and overcoming them 
✓ Share updates about what’s happening in your business and life  
✓ Livestream through Facebook, Instagram, or YouTube Live 
✓ Set up a free webinar to give live help 
✓ Record testimonials of people talking about you and your work  
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Mistake #5:  

There Are Technical Glitches in Your Sales 
Process 

✓ Sometimes technical problems are unavoidable but you shopping 
cart needs to work seamlessly. 

Avoid this mistake by doing the following: 

✓ Double (and triple) check that all the connections work.  
✓ Make sure your shopping cart is programmed to take the currency 

and payment methods you want.  
✓ Use online tutorials if you are uncertain about any connection. 
✓ Look at the mobile and tablet views of your sales page  
✓ Use an all-in-one platform that does all the connecting up for you  

Time to Start Selling! 

Let’s recap on what you need to do to sidestep these key errors: 

✓ Define clear goals for your launch 
✓ Build a sales funnel that attracts interested people at an early stage 
✓ Create a high-converting sales page with video 
✓ Generate as many opportunities as possible for your audience to get 

to know, like, and trust you 
✓ Test and re-test all technical systems so there are no glitches in the 

process which could turn customers away. 

Are you ready to get your online course into the hands of more 
people and fuel your business growth?  

Learn more here:  Click Here 
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